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Search engine optimization is the art of getting your content on the front page of the search engines of Google. If you are an article writer, this is one skill you must know because articles which are highly optimized for SEO will bring you massive traffic compared to articles that are not.

That being said, sometimes optimization can turn articles “robotic” so it’s up to the individual article writer to add his own flair and strike a balance between style and SEO. 

Here’s some keyword basics to begin with:

Search for high search volume density keywords using Google Keyword Tool (just google it). Find words or phrases with low competition but yet, have high search volume. 

Use these keywords in the title of your article and also in the first line of the first paragraph of your body of the article. Remember to bold or italicize the keywords where appropriate (use underline only for links).

Sprinkle your keywords throughout the article body but make sure that keyword density does not exceed 2% of you will be penalized either by the article submission directory or by Google’s algorithm for coming off as spammy.

If possible, end your final paragraph with your keywords as an anchor text to your call to action link. The call to action is extremely important because ultimately you want your readers to take the next move. Instead of using “click here” use an anchor text like “dog training tips”. People have been tested to respond better and also you will get Google juice points for using anchor text links (remember it’s all about pleasing the spiders)

All in all, these good SEO practices will keep your online business on track to tons of traffic if learnt and applied appropriately. It might take awhile for massive passive traffic but the wait is worth it.

